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(Friedrich )

Hh‘ AD"JEH“EIH'E. This vaar our tocus of attents

will b on the Saudi, Buwal and UAE merkets and the follow.
campaigns will run feaburing the nees Frisdnch Gobe TV Commercial:

MAY JUNE ocT NOY
SAUDI 0 spots 20spots 125pots 125pats

LAESC L.ﬂu_‘h,ug' KLIWAIT 153pots 1Bspots 10 spals 10 spots

FRIEDRICH GROHE I UAE 1Bapols 18spots @spots 8 spots
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' AGAZINE ADVERTISING: & maor maga-
Zine campaign designed bo communicale directly o e end user

will ba mounlad The askction of magannes | Iﬁﬂg'rud b Echiavs
Goversgs acrcss all markels.

In additon a camgaign in “A Handasah®™ magazne wil communicate
direcily with architects and specifiers.

MAY JUNE JUL SEP OCT NOV DEC

AL HANDASEH 1 1 1 1 1 1 1
HAWADETH 1 1

SAYIDITI 2 1 1 1
BHARD AL AWSAT

MAGATINE 1 i 1 1

AL MAJALLA 1 i 1 L
AL YACITA 4 1 1 1

AL HAHDA 1 1

UTDOOR ADVERTISING: s yeur e

markat o receive outdoor advertisng Supporl wil be Seaudi
firabia whene giresl poglem hgve developed imo an efficent, oost
efiacive and wall organised medium for keaping the Frisdnch Grahe
name and products in front of the pubic.

OUTDDOR TYPE ll-lu'l' JUME
STREETPOSTERS  2WKCircun of 2 W Ciroult Laddah cniy)
100 Sites of 20 Sibes

J 7] ERCHANDISING: ss sro making a sutstant
rvasimant in showroom supporl publicty and Jdisplay and &
migger affort (e being macds o promoie selecied models In showrooms.,
Tl ngey showwroem poghers will De avalabie and & supsrD aya-cabohing
window cisplay has been produced for 15 of gur major showcoms

in Sasdi Arabia

A showrgom window shcker cisplay & also smiabie, in a imied guan-
Bby, an requass.
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